Kristin Nilsson

Marketing Director / Creative Director / Brand Manager

773.294.2859

Education

Bachelor of Fine Arts
Kent State University
Kent, Ohio (1992)

Areas of Expertise

Al-Enhanced Creative &
Chat Experience

Branding & Identity

Campaign Development &
Integrated Marketing

Creative Direction

Content Development &
Digital Marketing

Leadership & Project Management
Print & Digital Design

Social Media & Email Marketing
Video & Web Design/Production

Leadership Style
Visionary

Affiliative

Pace Setter

kristinleenilsson@gmail.com -+ www.kristinnilsson.com

linkedin.com/in/kristinnilsson

Objective

Dynamic and driven creative marketing professional with a strong
background in creative direction, brand development, and campaign
strategy. Passionate about leading teams to craft innovative, visually
compelling, and results-driven marketing initiatives. Experienced in
guiding creative vision from concept to execution, strengthening brand
presence, engaging audiences, and fostering long-term relationships
that drive business growth and community impact.

Marketing Director
CRS / Phoenix 2016 — Present

- Direct the national marketing strategy, elevating brand visibility and
positioning CRS as a trusted leader in the insurance housing industry.

- Oversee creative, digital, and communications teams to deliver integrated
campaigns that drive client acquisition, strengthen partnerships, and
support long-term growth.

- Launch data-driven initiatives —including targeted email campaigns,
digital advertising, and content marketing—that increased engagement
and improved client retention.

- Collaborate closely with executive leadership to strategically align
marketing initiatives with corporate objectives, driving record revenue
growth and earning industry recognition.

Art Director, Freelance

Village of Winnetka / Remote 2014 - 2022

- Directed design for the Village’s 150th Anniversary campaign, producing
the logo, newsletter, and signhage that drove resident engagement.

- Developed cohesive branding systems and logos for multiple initiatives,
strengthening recognition and consistency across communications.

- Produced marketing and event materials from concept through final
production, ensuring accuracy, quality, and on-time delivery.

Marketing Manager

McDowell Sonoran Conservancy / Scottsdale 2016 - 2017

- Directed creation of marketing campaigns and materials —branding, PR,
web, social, and press releases —that increased donor, volunteer, and
stakeholder engagement.

- Managed a team of seven to deliver impactful event collateral and
outreach campaigns, driving a 25% increase in the volunteer base
within one year.
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Technology & Skills

Adobe Creative Suite
- Acrobat

- lllustrator

- InDesign

- Photoshop

- Premiere Pro

Microsoft Office Suite
- Excel

- Power Point

- Sharepoint

- Teams

- Word

Pardot
SalesForce
Shopify
Sprout Social

Wordpress & Elementor

Freelance Art Director 2010 -2014

Clients: New Control Direct & Digital, Bankers Life & Casualty,
Jacobs & Clevenger, Merkle / Chicago

- Developed and executed integrated campaigns, creating compelling
visual assets through advanced image research and expert Photoshop
retouching that helped win new business.

Creative Director / Res Publica Group / Chicago 2008 - 2010

- Led creative team in delivering 20+ design projects for high-profile
clients—including the Chicago Blackhawks, Metra, and Wirtz Beverage
Group—ensuring alignment with objectives and brand standards.

- Managed and executed multi-channel branding initiatives (media kits,
brochures, campaigns, signage, invitations, e-newsletters, and web) to
provide cohesive marketing solutions.

Freelance Art Director / RPM Advertising / Chicago 2006 - 2007

- Executed promotional branding campaigns on time and on budget,
consistently meeting client objectives and exceeding expectations.

Associate Creative Director / Tenthirty Advertising / Chicago
2002 - 2005

- Managed a team of five in designing print materials—including brochures,
ads, direct mail, and corporate identities—with Visa campaigns driving
repeat business through targeted communication.

Senior Art Director / Brann Worldwide, Euro RSCG / Chicago
2000 - 2002

Additional experience can be found at linkedin.com/in/kristinnilsson
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